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Jeanne Sparks serves as the Integrated
Marketing Communications Director at The
Lovelady Center, leading mission-driven
storytelling, media strategy, and creative
communications in support of one of the nation’s
largest women'’s transitional programs.

Jeanne’s connection to The Lovelady Center is
both professional and deeply personal. She was
born in the very building where the Center now
stands and later returned as an adult, entering
the program in February 2011. Through the
Lovelady program, she found lasting freedom
from a 20-year addiction to opiates and
methamphetamine. Upon graduating, she joined
the staff and has served in the Lovelady Center
Development Department ever since. She has
now lived more than fifteen years in sustained
recovery with no relapse.

Beginning her nonprofit development journey in
April 2011 through the program’s work-therapy
model, Jeanne discovered a passion for
strategic planning, creative execution, and telling
stories of transformation across multiple
marketing channels. Her work spans content
development, graphic design, videography,
integrated campaign strategy, and the execution
of major fundraising events.

She often says, “l| was born in this building, reborn in this building, and God willing, will be here
until | die,” a reflection of her lifelong commitment to the work of The Lovelady Center. She is the
co-author of Miss Brenda and the Lovelady Movement, written alongside the Center’s founder,

the late Dr. Brenda Lovelady Spahn, LHD.

Jeanne lives near Birmingham, Alabama. She loves healthy cooking, fellowship within her
church, and doting on her grandchildren, all seven of them. She is the mother of two grown
daughters. Her eldest daughter, Monica Wesson, also serves as a long-term staff member at The
Lovelady Center, living proof that addiction does not have the final word on a mother’s bond with

her children.



